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Our Digital Marketing Approach

We use a holistic approach to digital marketing.

Our holistic marketing strategies involve reaching and
engaging customers across multiple channels and/or
platforms such as websites, search engines, PPC, PPM,
email, social media, mobile apps and offline channels like
direct mail, events and in-store promotions.
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Technical SEO

The foundation for success is a technically well optimised website.

Technical on-page SEOQ is critical for ensuring your website is o
visible, relevant and friendly for both users and the search Bl ‘ c
engines. Tih) 2
g Golf Quizzes and Facts p@ @
Share your.Questions with our; e e "’iesm = ng;e:»;e
Community. = : =

e Page speed 92

(] MOb'Ie fII’St Pel’ngance

e  Better crawlability e = a-

e Improved user experience e - B S

PY Header tags V\ih:‘“ ls”Bryson DeChambeau's education? = >

e Image tags . '"' h S e—

e Schema.org data i dern o

e Social OG tags el s

(] Headline hierarChy When and where was VICE Golf f ?

e Accessibility requirements TS

e And more ...
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Content Marketing / Keywords

Google values a good user experience.

Google searches are commonly used to find a service or an
answer to a specific question.

Keyword research helps us to understand which keywords. are searched for, you
rank for, how many monthly searches the keyword gets, V\./hICh keywords are easy
to rank for and which keywords your competitors are ranking for.

Content marketing allows us to incorporate these keywords naturally into your
websites content.

Publishing content will not only improve visibility in a Search Engine Res.ults Page,
the content created can also be shared into Social Media and sent out via

Newsletters.

Video content is king and far more engaging than text. Google also lists videos
which are embedded on pages.

@ rafael nadal golf handicap - Goo X +

iallysports.com » Golf

What is Rafael Nadal's Golf Handicap?

23 Jan 2022 — Rafael is a scratch golfer and has a handicap score of 0.310 1.5 A scratch

golferis a player who can play to a Course Handicap of zero on any ‘

Why We Love Golf
https:/Awvaw.whywelovegolf.com s golf-wiki s rafael- :

What is Rafael Nadal's Golf Handicap?

20 Jan 2022 — Rafael Nadal reportedly has a handicap of + 0.3. Rafael Nadal finished 6th at

the Balearic Golf Championship 2020 for professionals 10 shots

GolfWRX X j
hitps:/vevaw golfwrx.com » golf-fans question-rafael- H

Golf fans question Rafael Nadal's scratch handicap index ...

5 Nov 2020 — Rafael Nadal is one of the best tennis players of all time, and he is aiso a keen ‘

golfer, finishing T6 after shooting scores of 74-74.77 at

() Reddit

hitps:/hvwnw.redit.com » golf, comments , spqeyb |

Professional tennis player, Rafael Nadal, handicap of 0.5 [
11 Feb 2022 — Professional tennis player, Rafael Nadal handicap of 0.5 . 74, 74, 77 not
bad for that swing! EDIT: The Spaniard ended the three-day

GolfMa
m hitps: ‘,‘.?lfgm'v*\ac: com > News > Golf news  §
Rafa Nadal is a SCRATCH golfer, but you would not think it

5 Nov 2020 — Social media reacts to seeing tennis ace Rafa Nadal's golf swing. ... athlete's ‘
golf swing and question his handicap," said another golfer.
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Content Marketing - Articles

Articles and blog posts are a great way to improve SEO.

They provide fresh, relevant content, target keywords, attract backlinks, can be easily
shared on social media, newsletters and improve engagement metrics.

Generally search engines prefer websites which publish content on a regular basis.
Active websites are crawled more frequently which can potentially lead to higher

rankings.

Fresh, relevant content
Targeted keywords

Backlinks

Social media sharing

Email via newsletter

Engagement, longer time spent on site

Premium Quality
Organic Oilseed Products,

Where does Flaxseed T4 '
- ;
Australia : earowin

Information
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Content Marketing - Video

Videos have become an important part of content
marketing and SEO.

No doubt videos are more engaging than text and images. Incorporating

videos, will not only enhance user engagement it will also increase your
search visibility.

Google does list videos in search results.

YouTube is the world’s second-most popular search engine.
Videos generate better UX.

Videos generate more backlinks.

Videos boost your brand’s social presence.
Videos increase conversions.

0. W x IR
€ C @ fluxcreativecom.ay, nsigl meo-which-st
x + !
<« G @ searchgoogle.com/search-consiert el )
YouTube vs Vimeo. Which
; ww.whywelc ;
Q_ Inspect any URLin hitps: www.why Sfreammg platform Sh |
= Search Console ould you
= Geoge use? Y
httpsi/www.whywel.. Video page indexing
— https/iwww.whywel..
tatu
‘ @ This reportis aboutvideo indexing $
A Overview

bos
site, they will be reported at Enhanceme

o)
c
E

b

[ impressions

=

Erik Rathmayr
(2 Corewet Daniel Calleja

Watchon @B Yodlibe

0 MobileU:

Vimeo pros

ve become an impor
g big question is w atform is the
f s o e best

e ) Video indexed B ! € king of online video, vimeo is

@ No video indexed ainly the closest petitq
G Searchresults 985 est competitor
% Discover .

ues @ be VS Vimeo: Which stre.. €

@ Google News — -

How to Setup an effective email
marketing campaign

Why a brand style guide is
important for your business

Index List A-Z

Index List by Release Date
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Backlinks

"Inbound Links" or "Incoming Links," are an important ranking o as
factor. i | | | e | s | meri j
Search engines, like Google, use backlinks as one of the factors to determine the o ——
authority and relevance of a website. O 0

Backlinks from reputable and authoritative websites serve as an endorsement of
your content. They contribute to building credibility and trust, both for users and
search engines.

e Analyse your competitors m H il .
= f iln

e Find missed backlink opportunities e EI IH" "! !mahmum..-!...--..
|0 e D e .
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Google Business Listing

Increase your local search visibility.

A Google Business listing helps you to appear in local search results and on
Google Maps. A well optimised profile will increase your visibility to potential
customers who are searching for products or services like yours in your local area.

Sponsored
fluxcreative U
o™ ea\fcm"“

Flux Creative | M.

View our Portfolio
We communicate effective

Case studies :
e  Optimise your profile Onine Marketing Packages
e Keep it up to date with content e
° Generate customer reviews o
| J il SO JRa—
Flux Creative | Marketing | Design | Development Suggest an edit - Own this business?

Flux Creative is

B 2 Products View all
Flux Creative is a dighat
i .
What we do : =
Al
Branding and Lo, Design Website Design

Contact us
Flux Creative Is a digital design and communication consultan

Insights
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KPI Reporting and Analysing

heets x4

Measuring the right KPlIs is vital to the success of any ¢ 5 0 i
E :X:W;G[Kms %@ i et i
SEO strategy- e ; w:; ’”j“‘:mnarn Data Tools Extensions Help
“ . . . . - N‘,Cum.k B R :l - ::'NLHV% FEEY -
Spending time and money on marketing without P — S 5 N L : :
. T . . ” : e e S et e 2
measuring the outcome is like flying blind. =§=§=§=E=§==
1
, R 0 e e e 5 e oy e ' S sty
: s I Ny R B Ry iy s A Nt
: 7 M 2 1 e - R
: —-—-m-m-_-m.
- Newm"e'S"b“’i"mmcrive) == m.m..—-.m-
e ROl on advertising money spend ;e o E.ﬂl”'qiE—E
e Leads: phone calls and direction request E,,E====—-EEE
: : e e T
e Audience behaviour oy - B . e
SEO / Website health e s
. ebsite hea e e B T e
e Keyword metrics mE‘mE%E-ﬂﬂmE
e Ads performance =E-E-m=-ms=
e e
e Sales funnels %E-ﬂ-ﬂ==-—m=ﬂ=
e Social media reach and engagement =E=’E=EE%=ﬂEﬂ=
e  Customer behaviour & sales e ===§E=E=EEE=E
e And more L= e e s S At
= o
| — — 4
== e
; Tablet m-m- s —-—. [
= e A N s
O e i S e 0 M
m-m-=ﬂ==s==
[ oo YT i
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What are we tracking

KP/I's are tracked to achieve predefined targets or S n -
goals over a set period of time. A s e e
A Home Audience Overview & 10
“We analyse to measure the effectiveness of [ Ot s e |
marketing efforts and Return On Investment (ROI).” N ,

New Us
Sers | Sessions

ew Users "
175,739 194,869
P BE T e '

Website analytics GA4
» Technology
Number of Sessions per User Page Vie Pages/s
sssssss

(]
e CMS Admin (eg form submissions)
e  Marketing automation / CRM systems e T | -
e SEO analytics tools e el |
e  Social media channels - insights Lo i
e PPC advertising platforms $E sonovi
e Google business listing = SR - T— i s
Q  Discover = 2 engb 123718 D 70425 [
Srstami, R 7360 | 419% |
- W:,,;;i;_:;, Foe a7 | 234% “
e 7777777L*L7777777\77777777‘77‘ 2638 ‘“505’ |
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SEO Workshop

SEO training by real SEO consultants.

Our workshops are ideal for business owners and marketing teams. We listen and e
tailor our website optimisation training sessions to meet your needs. - o
. . . ) ) M Content v Content ‘
We work directly on your website, helping your team set up effective campaigns and = o ) |
optimisation strategies that can work immediately and also become the perfect B o 4
grounding for all your future online marketing. ; R
Snippets |
. . . . (B File Manager
Our team will guide you through the fundamentals of effective SEO using real world —
case studies and teach you the same strategies we have successfully implemented &3 soce |
. ” |
over the years for many of our clients. ko \
Banners the works does not even need to do anythi dintings, and photography are protected by copyright. The creator of |
™ Galleries & Sliders V
M Fags
SEO plans 8 seare 2o |
A comments m SAVE DRAFT BACK “

Content marketing

How to publish SEO friendly
KPI analysing

And more
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Case Study

B Why We Love Golf - Golf Quizze: X 4

& C @ whywelovegolf.com

Why We Love Golf Website
WWLG (Why We Love Golf) is a GOLF TRIVIA website, built to provide any golf
obsessed tragic with a broad range of knowledge, quizzes and facts about eh history
of golf.

URL:

Goal: Increasing reach through Technical SEO and Content Marketing.
Achievement: Flux Creative has implemented a strategy to ensure audience growth
on an ongoing basis.

e 2019: 1K users and 2.5K page views (50 Questions) ey s el e “
e 2020: 14K users and 40K page views (200 Questions) B e e —
e 2021: 196K users and 208K page views (600 Questions) Fer4 s 000039 8487%
e 2022: 251K users and 466K page views (1,100 Questions)
Watch Video:
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https://www.whywelovegolf.com
https://www.fluxcreative.com.au/insights/a-case-study-of-a-start-up-when-to-use-seo-vs-social-media

Notable Clients

Notable clients who trust us with their online marketing:

Aussie Heatwave:
Satara:

ASTN:

ART NEWS PORTAL:
Stoney Creek Oil:
ASLO:

George’s Ski Hire:
24/7 Dental:

Dever’s List:

Why We Love Golf:
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https://www.chiminea.com.au/
https://www.satara.com.au/
https://www.astn.com.au/
https://www.artnewsportal.com/
https://www.stoneycreekoil.com.au/
https://www.aslo.com.au/
https://www.georgesskihire.com.au/
https://www.247dental.com.au/
https://www.deverslist.com.au/
https://www.whywelovegolf.com/

Resources

Insights from our blog.

How to plan and implement a successful SEO Strategy?

What is content marketing and why is it important?

How to best optimise your Google MyBusiness profile

A case study of a start-up: When to use SEO vs Social Media

Why a marketing plan is critical to success

Why are Digital Marketing KPIs Important?
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https://www.fluxcreative.com.au/insights/how-to-plan-and-implement-a-successful-seo-strategy
https://www.fluxcreative.com.au/insights/what-is-content-marketing-and-why-is-it-important
https://www.fluxcreative.com.au/insights/how-to-best-optimise-your-google-mybusiness-profile
https://www.fluxcreative.com.au/insights/a-case-study-of-a-start-up-when-to-use-seo-vs-social-media
https://www.fluxcreative.com.au/insights/why-a-marketing-plan-is-critical-to-success
https://www.fluxcreative.com.au/insights/why-are-digital-marketing-kpis-important

Thank you.

Phone: (03) 9583 3358
Web: www.fluxcreative.com.au
LinkedIn: www.linkedin.com/company/fluxcreative
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